GETTING THE MOST OUT OF TWO SOURCES OF INPUT

SURVEYS & CROWDSOURCING

SURVEYING

METHOD:
Measuring

BENEFITS:
Structured and standardized method of measuring a broad range of data (i.e.
attitudes, opinions, beliefs, values, behavior, factual)

Lends itself to statistical significance testing

Can use open-ended comments with quantitative ratings to identify
problems/solutions

Numerous questions can be asked about a subject, giving flexibility in data analysis
Anonymous and/or confidential for highly sensitive topics
LIMITATIONS:

Once the survey questions are set, they cannot be changed while the survey is
open (i.e. data integrity) A
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